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The project related to this paper was an advertisement campaign that was carried out by the use of Google AdWords and other forms of online marketing to reach probable clients. The project was undertaken as a group activity. The use of this form of Google AdWords marketing requires the development of clickable links that are connected to specific search word such that the results appear in the search results (Kelsey, 2017). In addition to Google advertisements, the group used other sites mostly the social networks to deliver the advertisement by creating a short description of the product with pictures and a link to the main website. The pictures have to be different in different turns to appease the probable clients.
 From the experience, we learned how to develop an appealing advertisement for social media use. It was identified that unlike Google advertisement, social media marketing has to involve a constant posting of information and tracking of the clients. The forums that relate to the product are the best targets. On the other hand, Google AdWords marketing provided us a learning experience of creating AdWords and links that can easily appear in google searches. The selection of words is a critical process that requires analysis of word searches. 
In this activity, we aimed to learn on the process of creation of google advertisement, use of social media in marketing and the overall advantages of online marketing compared to mass marketing. In the process, we learned of the ways to influence clients by the use of appealing personalized adverts. Online marketing was identified as a suitable method of marketing compared to mass marketing due to a number of factors. The process is convenient after the development of the advert, and it requires less effort to advertise. Additionally, the advertisements reach a wide coverage as Google, and social media use is currently applied worldwide (Ramos, Cota, 2008). There is a strong connection with the customer as communication is immediate and information needed can be provided on the spot. Personalization of information is also possible since the interaction allows an understanding of the information required. With online marketing is possible to multitask and can be carried out in any location. 
The outcome of the project is that we were able to drive traffic to our client’s website which led to the partial success of the project. Additionally, we received many requests for information concerning aspects not provided on the website such as institutions regulations, environment, and scholarships among many others. The challenge encountered in the process was the identification of the target group at the start. In a span of one week providing and posting information and yet receiving insignificant support. This led us to develop appealing adverts by additional pictures of the product. These included photos of university buildings and residential regions, the immediate environment and sceneries around.
[bookmark: _GoBack]In the project, we expected to drive a minimum of 10 individuals per day to the client’s website by each group member. This target was however high for some group members as the words and information used was not very appealing. Another problem with clients was negativity to the information provided. Every detail provided was subject to confirmation leading to much time spent on detailed descriptions. Additionally, other parties were negative to the information for no good reason. The idea was most information from social media is made for fraudulent use (Young, 2014). This challenge was eliminated by the use of client’s details available on the website for confirmation.
The use of online marketing requires the development of remarkable content that is not overshadowed by materials on the internet. This is a challenge as the development of appropriate content to influence search algorithms is a difficult task. The process also requires a designated process for execution and accountability which is a challenge.
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